
I recently watched a documentary called The 
True Cost on Netflix which is a 
documentary that highlights the link between 
consumer pressure for low cost high 
fashion and the meager existence of 
sweatshop workers who produce these goods. 
It also considered the environmental 
implications of the linear consumption pattern 
in the fashion industry. This really provoked 
a deep sense of frustration in me because I 
couldn’t help but think why are we making 
garments that we only temporaliy value at 
the cost of someone elses wellbeing and the 
planet.  It was a wakeup call watching this 
documentary and I really wanted to explore 
my thoughts and knowledge of the issues of 
environmental and social sustainability within 
the fashion industry in my work. I developed 
and built each of my pieces in unison with 
my thoughts about the industry, so my pieces 
went through a journey of deeper thought but 
considered similar principles.

I made a very early decision to make all my 
works out of organic matter as I wanted them 
to completely decompose. Furthemore in 
semester one I started to experiment making 
and planting flower bombs as part of 
guerrilla gardening project, as I liked the idea 
of working with organic material again. 

Within the fast fashion industry there is a linear 
consumption pattern meaning that people 
buy, then dispose of the garment with very 
little thought of the implications of it’s lifecycle. 
I would like the fashion industry to make a 
greater effort to create a circular economy – 
where garments are designed to be reused, 
recycled and reclaimed, to get the maximum 
use out of resources and be less wasteful. 
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A circular economy would reduce the 
environmental implications; pollution to the land 
and the intensity to which we farm, and the 
rate at which we consume fashion, which in 
turn would decrease the fast fashion industry 
and all its associated negative impacts. 
Therefore, I made my garments out of 
biodegradable materials to embody this idea.

I subconsciously became aware of the wasteful 
nature fast fashion when I viewed this piece 
in the Tate by Michelangelo Pistoletto. I heard 
people joking when viewing the work saying 
‘that’s like my bedroom floor!’. I couldn’t help 
but feel sad by these remarks that all these 
garments are so undervalued, even though 
they come at the cost of human wellbeing and 
the planet. 

Michelangelo Pistoletto was part of a 
movement called Arte Povera which translates 
as art for the poor – the artists would often use 
throwaway/readily available materials in order 
to make their work. The fact that Pistoletto was 
making art work with clothes, or as described 
by the Tate as the ‘detritus of contemporary 
society’, demonstrates that even in 1974 we 
were producing, consuming and disposing of 
clothes at an unprecdented rate. 

I was also inspired to use ‘everyday’ objects 
by Jac Leirner’s exhibtion that we visited as a 
class at the beginning of term. I really admired 
the way she presented everyday items in an 
art form.

Imogen McAndrew - Contemporary Art Practise M
ic

h
e
la

n
g
e
lo

 P
is

to
le

tt
o
 -

 V
e
n
u
s
 o

f 
th

e
 r

a
g
s
 -

 1
9
7
4

Li
ne

ar
 c

on
su

m
pt

io
n

Ci
rc

ul
ar

 e
co

no
m

y



I considered Pistoletto’s work when creating 
my first piece about advertising. Advertising 
sells a moment and doesn’t want you to think 
about the lifecycle of an object and the true 
implications of where the things come from, 
who made them, the economy your money 
is fueling or where the clothing will eventually 
end up.

My piece within the billboard uses lettuce as 
the subject as most people are aware of the 
lifecycle of a lettuce, growth, picking, eating 
(or turning into a dress!) then decomposing, 
and repeated. I hoped this would be a subtle 
nudge to people to think about the lifecycle of 
their clothes, what their clothes are truly made 
of and what will happen when their clothing is 
‘gone off’ or not desirable anymore. 

On reflection I could have made it more 
obvious that the lettuce was part of a cycle 
rather than one advertising event. However I 
wanted to imagine what the advertising world 
would look like if a circular economy did exist. 
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I came across Yeonju Sung and was inspired 
by her work and in particular her Wearable 
Food series. She uses different fruit, vegtables 
and food to create sculptural garments. I love 
the individuality of each piece and the way she 
uses the characteristics of each food to her 
advantage by respecting and understanding 
what she is working with.

I was inspired by Sung’s work when making 
my first garment which I made from carrots. 
I enjoyed working with carrots due to their 
changing qualities from freshly peeled to dried. 
I wove the slices to create a cross hatch effect 
so the carrots were naturally bound together. 
The carrots shrunk as they dried but the cross 
hatching kept the piece together. I decided 
to compose the piece hanging up as it better 
demonstrated the qualities of the material when 
it was off the mannequin.
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I thought my pieces were complimentary in 
compostion due to their colours, textures and 
asymetry in placement. I was very pleased with 
the outcome.
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Throughout my project I focused on the work 
of Yeonju Sung, because she creates garments 
as an art form. The craftsmanship is visible 
and impressive and she is completely liberated 
by the process of making. Sweat shops work 
people like machines and drain every ounce 
of craft and ownership over the process of 
making as the people working there have no 
freedom over what they produce. For this 
garment I wanted to make the stiches holding 
the oranges together visible to highlight that 
the garment is handmade and that a person is 
behind the creation of the clothing. 

To push my piece further I wanted someone to 
model my orange garment to demonstrate my 
point that fashion should be an art form. 

I picked my model accordingly because I felt 
the garment complimented her appearance 
and her personality.  I aimed to create a 
connection between the model, the garment, 
and the maker.

I feel I did this as I customly made the top for 
the model and she was aware of the start to 
finish process of the garment.
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